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 Abstract 
 
The present study aimed to elicit stereotypes about personality characteristics of music 
genres including those specific to South Africa. Participants were 941 undergraduate 
students at a South African university. They responded to a number of surveys on their 
music genre preferences and personality traits. The results indicated that participants hold 
distinct stereotypes about the personality traits of different music fans which mainly 
overlap with research from other countries but also differ. This research supports prior 
findings that intergroup stereotyping occurs as an intergroup phenomenon based on 
musical preference. 
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Introduction 
 Music is a highly valued and ubiquitous aspect of many peoples’ lives. Campbell, 
Connell, and Beegle (2007) reported on the pivotal role that music plays in adolescent 
identity development, as well as numerous social, emotional and life benefits of music in 
teenage life. Musical preference might offer potential clues to a range of personal, social 
as well as behavioural characteristics if individuals that mark them from those with 
different preferences (Rentfrow & Gosling, 2007a). These effects might show at the 
group level so that persons can be attributed to stereotypical traits given their musical 
preferences.  
A stereotype is an “overgeneralisation…about the members of a [social] group” 
(Plous, 2003, p.1). It mainly consists of negative beliefs about social groups (Smith & 
Johnson, 2006), particularly the members of social out-groups (Aronson, Wilson, & 
Akert, 2005; Plous, 2003). Positive stereotypes contain positive characterisations of 
group members which describe them as being better than others (Katz & Braly, 1933), 
whereas negative stereotypes describe group members using negative characteristics 
(Harper, 2007). Most stereotypes have long been ambivalent and ascribe both positive 
and negative characteristics to group members. Stereotyping is thus undoubtedly useful 
(Fiske & Taylor, 2008; Plous, 2003) as it categorizes new and particularly ambiguous 
information, to fit stereotypic assumptions (Fiske & Taylor, 2008) and thereby assists 
individuals to make meaning of their social environment. 
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Stereotypes have also been studied in terms of their content (Fiske, 2015). For 
example, the study of bias against women is informed by knowledge of gender 
stereotypes; self-fulfilling prophecy studies are dependent on knowledge of the accuracy 
of stereotypes, which draws on stereotype content; and whether personal or cultural 
stereotypes are activated when controlled processes are hindered (Madon et al., 2001). In 
addition, Harper (2007) notes that stereotype content studies are important in allowing us 
to observe changes in stereotypes, determine the accuracy of stereotypes, and the effects 
of stereotyping. 
More recent studies have once again started looking at the content of stereotypes 
of many social groups, such as criminals (MacLin & Herrera, 2006), gay men (Madon, 
1997) and non-religious people (Harper, 2007), as well as the “traditional” stereotype-
research areas of gender and ethnic stereotypes. Recently, the scope of research has been 
extended to include music-genre preference stereotypes (Rentfrow & Gosling, 2007a; 
Rentfrow, McDonald, & Oldmeadow, 2009a) which play an important role in the lives of 
adolescents. According to North, Hargreaves and O’Neill (2000), adolescents tend to 
adopt or enact the stereotypical traits of those who share the same music genre stereotype 
as themselves. Thus: “… individuals have robust and genre-specific stereotypes about the 
fans of different styles of music and … some of the music stereotypes contain a kernel of 
truth” (Tarrant, North, & Hargreaves, 2001,  p. 321) (see also Rentfrow, McDonald, & 
Oldmeadow, 2009a).   
  Musical preference was studied at the level of genre as this seems to be the trend 
in the literature (e.g. Lewis, 1995; North & Hargreaves, 1999; Rentfrow & Gosling, 
2003, 2006, 2007a). Genres appearing in the original studies are: Gospel, Soul, 
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Electronica, Rap, Classical, Jazz, Rock, Pop, Blues, Folk, Alternative, Heavy Metal, 
Soundtracks and Country. All of these genres have been studied and investigated with the 
exception of Soundtracks as this is particularly heterogeneous in style and may refer to 
music of any genre which has been used in a film. 
The current research was thus a partial replication as well as an extension of 
Rentfrow and Gosling (2007a) and Rentfrow, McDonald and Oldmeadow (2009a)’s 
quantitative self-report studies. This study investigated the following research question:  
How do South Africans stereotype each other based solely on the other’s music 
preferences? 
 
Method 
Participants  
 The sample was made up of 941 (75% women and 25% men) undergraduate 
introductory psychology students who participated in exchange for partial course credit. 
There were 575 Black, 63 Coloured, 57 Indian, 1 Asian, and 239 White students; 6 
respondents did not indicate their ethnicity, but their responses were still included in the 
analysis of the results. Participants ranged in age from 17 to 64 years with a mean of 
19.96 years of age. 
 
Music Genres  
Since this study was undertaken in the cosmopolitan city of Johannesburg, South 
Africa, the following overseas genre names were altered to localised terms: “Religious” 
to “Gospel”, “Soul” to “R&B”, “Electronica” to “Dance/House”, and “Rap” to “Hip 
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Hop”. Furthermore, three popular local forms of music (Afrikaans Pop music, Kwaito 
and Reggae) were added (popularity levels were estimated by the content on web-based 
music stores such as e.g. www.takealot.com), thus bringing the total to 16. Genres were 
then grouped according to Rentfrow and Gosling’s (2007a) dimensions of music 
preference: “Reflective and Complex” (Jazz, Blues, Classical, and Folk); “Intense and 
Rebellious” (Rock, Alternative, and Heavy Metal); “Upbeat and Conventional” (Country, 
Pop and Gospel); and “Energetic and Rhythmic” (Dance / House, Rap, and Soul / R&B). 
The newly-added genres of Afrikaans Pop, Reggae and Kwaito were left unclassified. 
 
Instruments  
 Participants completed a demographics questionnaire (age, gender, ethnicity) and 
their own music preference using the Short Test of Musical Preference (STOMP-R) 
(Rentfrow & Gosling, 2003). They also completed a number of personality trait measures  
with content adaptation: Rokeach’s Values Survey (RVS) (Rokeach, 1973), Five Item 
Personality Inventory (FIPI) (Gosling, Rentfrow, & Swann, 2003), Self-Attributes 
Questionnaire (SAQ) (Pelham & Swann, 1989) and 11 items relating to alcohol and drug 
preferences, perceived ethnicity and religious affiliation of the prototypical fan. Items 
from the adapted personality attributes measure were rated on a 7-point Likert-type scale 
according to how characteristic they are of the prototypical fan of the music genre they 
preferred. 
 
Content classification 
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 This study addressed six construct types of stereotype content: The perceived 
personality, self-attributes, values, ethnicity, drug and alcohol use, and religious 
affiliation of the respective prototypical fan. New stereotype content areas of suicidality, 
violent tendencies, and specific religious affiliation were added based on prior findings 
(Armstrong, 1993; Johnson, Jackson, & Gatto, 1995; North & Hargreaves, 1999; 
Rentfrow & Gosling, 2007a; Stack, 1998, 2000; Stack, Gundlach, & Reeves, 1994).  
 
Procedure 
 Ethical clearance and permission for the study was granted by the research ethics 
board of the University of Johannesburg. Students individually consented to participation 
in the study. Participants were informed of the research during their lectures by the 
researcher and were introduced to a study on “what people believe about the fans of 
different types of music”. They were informed of the nature of the study, the ethical 
principles of anonymity and no harm, and the partial course credit incentive (2% added to 
their semester mark for the course). Questionnaires were placed online onto the student 
intranet system, and each participant was randomly assigned to one of 16 questionnaires 
(each questionnaire relating to one of the 16 genres). Only student numbers were 
recorded (not names) to allocate the credit incentive, and this was done separately to 
questionnaires to ensure anonymity. Participants were required to rate the prototypical 
fan of the musical genre of the questionnaire on several characteristics, to name some 
typical artists of the genre and their confidence in the accuracy of these ratings. 
 
Data Analysis 
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 Participants rated the typicality of various traits of their assigned stereotypical fan. 
These ratings were subsequently scored in terms of how much or little similar music 
genre preference respondents agreed with one another. High inter-rater consensus was 
then deemed to denote a stereotype which is prevalent in the sample and therefore a 
stereotype in the wider population from which the sample was drawn. 
 
Evaluating Responses 
 The level of consensus of the reported stereotypes was calculated using intraclass 
correlations (ICC) (Shrout & Fleiss, 1979) for each stereotype construct type (perceived 
personality, self-attributes, values, ethnicity, drug and alcohol use, religious affiliation) 
within each genre, using an interval scale. Higher ICC results reflected higher consensus 
and more agreement amongst respondents and thus a more prevalent stereotype. 
Construct types which were evaluated using a nominal scale (i.e. ethnicity and religious 
affiliation), will be reported on descriptively. The statistical benchmark of .12 for the 
ICCs was used, based on Kenny, Albright, Malloy and Kashy (1994). This has been 
found to be more appropriate than Cohen’s classification of correlation sizes (Cohen, 
1994). 
 
Results 
Reliability of Measures used 
 The Cronbach Alpha reliability indices of the five scales in Table 1 below are 
based on the calculation of the ICC’s. These indices represent the average of the different 
participant ratings or scores on each of the scales for each genre. Eighty-one percent of 
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the indices fell above .7 whilst 19% fell under .7. The highest average reliability was 
found on the self-attribute scale (.902) whereas the lowest one was found on the 
substance use (.661) scale. In terms of individual scales and individual genres, the highest 
reliability (.982) was found for personality scale for the Kwaito genre whereas the lowest 
(-1.789) was found to on the personality scale for the Folk genre. Eighty-one percent of 
the reliabilities were found to be acceptable to excellent. Overall the reliabilities of the 
scales were found to be good and thus indicate confidence in the findings that follow. 
 
<Inset Table 1 approximately here> 
 
Inter-Rater Consensus Results  
 The results indicate that levels of agreement over stereotype content varied 
widely, from no consensus to agreement of .45. Participants did not agree on all construct 
types within genres. Across all genres, participants agreed most on stereotypical self-
attributes and least on life-style behavioural indicators such as substance use. This may 
be due to the large number of substances listed and participants’ possible unfamiliarity 
with all of them.  
The highest mean consensus results were for typical fans of Soul / R&B (.26), 
Rock (.22), Gospel / Religious (.22), and Kwaito (.22), indicating that respondents agreed 
most on the stereotypes of the fans of these genres. In this study these are the four most 
prevalent stereotypes about music fans (see Table 1). The lowest consensus results were 
for Folk (0.5), Alternative (0.5), Afrikaans Pop (0.7), and Country (0.8), suggesting that 
these are the weakest (least prevalent) stereotypes in this study. Considering participants’ 
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subjectively-reported confidence in their ratings, based on a 7-point Likert scale from 1 
(extremely unconfident) to 7 (extremely confident), they felt most confident about their 
ratings of Dance / House (4.97), Soul / R&B (4.91), Jazz (4.77), Heavy Metal (4.74), and 
Classical (4.72) fans. 
 
<Inset Table 2 approximately here> 
 
Description of Stereotypes and Comparison to Previous Studies 
 In this section the stereotypes of some fans are expanded upon and discussed in 
more detail. For the sake of brevity, this discussion considers general trends and 
comparisons among musical-preference dimensions. However, the three newly-added 
genres are also discussed. 
 
 Reflective and complex genres (Blues, Classical, Folk, Jazz). 
 Fans of these genres were all stereotyped positively and similarly to one another. 
They were all seen as intelligent, artistic, non-violent, unaggressive, not racist, not likely 
to attempt suicide, and were thought to be enjoyed by both White and Black people. 
Interestingly though, respondents did not agree on any of the values or personalities of 
any of these fans, suggesting that these were not strong stereotype-content areas. 
 
Intense and rebellious genres (Rock, Alternative, Heavy Metal). 
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 The Alternative fan stereotype did not resemble those in the literature at all, 
seeing that the majority of respondents were unfamiliar with this genre. The results of the 
Alternative fan stereotype are thus not meaningfully interpretable. 
Stereotypical Heavy Metal fans are perceived to be atheistic or satanic White 
people. Perceptions of high openness to experience, low emotional stability, low 
agreeableness, suicidal, aggressive and violent towards others also corresponded to 
previous studies. The profile of the stereotypical Rock music fan was almost identical to 
that of the Heavy Metal fan across all construct types, making it a negative overall 
stereotype as well. 
 
Upbeat and conventional genres (Country, Pop, Gospel). 
 Country fans were perceived as White, religious, unlikely to be aggressive, 
friendly and agreeable. The perception of these fans as unintelligent and politically 
conservative was not replicated, although alcohol preferences were consistent.  
The perception of ethnic heterogeneity of Pop fans was evident in this study, as 
was the perception of these fans valuing excitement, love and recognition by others, and 
the expectation for them to be highly agreeable and extraverted. Apart from that, by 
agreeing on their self-attributes, the participants in this study stereotyped Pop fans as 
considerably less heterogeneous than previous studies, as well as considerably less 
intelligent.  
 The Gospel / Religious music fan stereotype was the most positive fan stereotype 
in the study, as well as the second-strongest (ICC = .39). This stereotype is very similar 
to those described in the literature. In addition, this stereotype is also similar to previous 
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ones by being highly agreed-upon. Values concur almost exactly to previous stereotypes, 
with peace, family security, inner harmony, salvation, forgiveness, and love seen as 
important for these fans by both the current and previous studies. Like previous studies, 
these participants believe Gospel fans to be highly conscientious and agreeable. 
Substance use as uncharacteristic was also replicated by the current study. However, 
some differences were evident in the current study: This study’s respondents rated this 
fan as more intelligent and open-minded than those of previous studies, as well as less 
politically conservative. 
 
Energetic and rhythmic genres (Dance/House, Rap, Soul/R&B). 
 The current study’s Dance fan stereotype resembles certain aspects of previous 
stereotypes but not others. The current participants’ ratings were similar to those of 
previous studies by perceiving these fans to be moderately intelligent, physically 
attractive, characteristically extraverted and open to new experiences, and placing value 
on being imaginative and having an exciting life.  However, in contrast to previous 
studies, Dance fans were stereotyped as less artistic and politically liberal, more religious, 
and more emotionally stable. The characterisation of abusing substances was replicated, 
but the current study believed Dance fans’ drug of choice to be marijuana, not ecstasy. 
Many stereotypes of Rap fans are evident. Common factors include the perception 
of these fans as not being White, irreligious, and sharing similar values and personalities. 
They have been unanimously stereotyped as highly extraverted and open-minded but low 
in agreeableness, conscientiousness, and emotional stability. When combined with 
commonly agreed-upon high value ratings for social recognition, ambition, courage, and 
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excitement, as well as low ratings for national security, family security, salvation and 
peace, these fans are thus depicted as impulsive, risk-taking, unreliable and dependent on 
the approval of others. When combined with high ratings of perceived aggressiveness, 
violence, and racism, these fans are thus also believed to be a danger to others, a common 
perception which has been described extensively in the literature (e.g. Fried, 2003).  
Although self-attributes did not exceed the benchmark for consensus (an ICC of 
0.12 or bigger), their means suggest that Rap fans are believed to be characteristically 
aggressive and violent towards others, racist, but also attractive, intelligent and artistic. 
The Rap fan stereotype is thus regarded quite negatively, as predicted by previous studies 
(e.g. Fried, 2003; Lewis, 1995; Rentfrow & Gosling, 2007a). The current study also rated 
it very similarly to the Kwaito fan stereotype, which will be explored further below.  
However, some differences in the ratings of the current participants suggest a 
slightly less negative view of Rap fans. Current participants did not agree with the 
perception of low intelligence and actually rated Rap enthusiasts as characteristically 
intelligent. In addition, they portrayed them as also being stereotypically attractive and 
artistic people. 
The current study’s Soul / R&B fan stereotype was quite a positive one. Common 
factors include the perception of them as intelligent, artistic, and attractive, as well as 
convergent ratings for values (e.g. love, beauty, forgiveness and salvation). 
 
 Newly-added genres. 
 The newly added South African genres were Afrikaans Pop music, Kwaito and 
Reggae. Afrikaans-Pop music fans were described stereotypically as White and Christian, 
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while around one-fifth reported them to be Coloured or non-religious, and that they enjoy 
beer and cocktails. While not exceeding the benchmark for statistically significant 
consensus, results from other construct types indicate a rather negative stereotype of 
these fans. They received the highest mean for being characteristically racist, average in 
intelligence and attractiveness, have the lowest artistic ability or sensibility, although they 
were believed to be the second-most athletic. Similarly, means for personality suggest 
that they were perceived as the least open-minded, and not particularly agreeable people. 
Kwaito fans were stereotyped as Black people who follow a traditional African 
religion. They can, however, also be Coloured, Christian, or non-religious. They were 
rated as the most sociable, talkative, and outgoing of all fans, but the least likely to be 
hard-working, responsible, or dependable. They were correspondingly believed to value 
excitement, courage, friendship, social recognition, self-respect, imagination, and love. 
Congruent with excitement, courage and imagination, they were rated as 
characteristically curious, open-minded, and open to new experiences. They are believed 
to enjoy beer but not wine or cocktails. 
The valence of these ratings of Kwaito fans is an ostensible mix of both positive 
and negative ratings. However, an examination of perceived self-attributes, although not 
statistically interpretable, reveals mean scores which portray this fan as more negative. 
Kwaito fans were perceived as the most likely to be violent and aggressive towards others 
and the least likely to be intelligent, and not unlikely to be racist. It is thus apparent that 
Kwaito fans were perceived to be a danger to others, similar to the Rap fan stereotype 
described in American and British studies (e.g. Fried, 2003; Lewis, 1995; Rentfrow & 
Gosling, 2007a). Indeed, like the Rap fans described in those samples, Kwaito fans were 
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rated as having the lowest intelligence of all fans, as being a danger to others, as highly 
extraverted but low in conscientiousness and not particularly valuing peace, inner 
harmony, salvation, national security or forgiveness. 
In terms of the current study, a comparison between the Rap and Kwaito fan 
stereotypes indicates that they were rated extremely similarly. The resultant profiles were 
almost identical, with the exception that Kwaito fans were perceived to be much more 
agreeable, valuing family security, inner harmony, national security, salvation and 
forgiveness, thereby suggesting a somewhat more positive stereotype. However, Kwaito 
listeners were believed to be less artistic, intelligent, and physically attractive than Rap 
fans. 
Reggae fans were described as Black people who adhere to a traditional African 
religion, while a small percentage may be White, Coloured, non-religious, or Christian. 
Reggae listeners were believed to be the least athletic of all fans, as well as politically the 
most conservative. They are characteristically artistic, of average intelligence, not 
particularly attractive but very unlikely to be violent, aggressive, racist, or to attempt 
suicide. The use of marijuana is highly characteristic of Reggae fans as well as 
hallucinogens to a lesser extent. Using amphetamines and barbiturates is neither 
characteristic nor uncharacteristic whereas use of heroin, cocaine, ecstasy and the abuse 
of prescription medication is uncharacteristic. 
 
Discussion 
Patterns of Inter-Rater Consensus   
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 Results indicate that levels of agreement over stereotype content varied widely, 
from no consensus to agreement of .45. Participants did not agree on all construct types 
within genres. There was, for example, high consensus regarding the self-attributes of 
Blues fans, but virtually no agreement over their perceived substance use habits. This is 
similar to previous studies, where stereotype consensus raged from no consensus to .71 
(Rentfrow & Gosling, 2007a; Rentfrow et al., 2009a). Across all genres, participants 
agreed most on stereotypical self-attributes and least on substance-use, which may be due 
to the large number of substances listed and participants’ possible unfamiliarity with all 
of them. This differs from previous studies (Rentfrow & Gosling, 2007a; Rentfrow et al., 
2009a), whose samples agreed most about both personal qualities as well as substance 
use of stereotypical fans. 
 Participants reported that White people listen to Blues, Classical, Alternative, 
Metal, Rock, Pop and Afrikaans Pop. Black people are believed to like almost entirely 
different genres to White people: Blues, Jazz, Gospel, Dance, Rap and Soul music. 
Although they surveyed fewer genres, Rentfrow et al. (2009a) found a similar trend, with 
White audiences perceived as enjoying classical, pop and rock, and Black audiences 
believed to prefer jazz and rap. Rentfrow and Gosling (2007a) did not record music fan 
stereotyped ethnicity. 
 The genres associated with Coloured audiences were Dance, Rap and Soul music, 
which differs somewhat the results of Rentfrow et al. (2009a), whose respondents 
believed mixed Black audiences listen to jazz and rap. The only genres associated with 
Indian fans were Folk and Alternative music whereas the only genres associated with 
Asian fans were Classical and Alternative music. This may be slightly misleading, 
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however, as Alternative was not a genre which this sample was familiar with. 
Interestingly, Rentfrow et al.’s (2009a) respondents seemed to have entirely different 
Asian stereotypes in mind, as they judged them to prefer Pop and Rap music. This may 
suggest different local stereotypes of Asian people as a whole to those in other countries.  
As judged by mean ratings (i.e. disregarding stereotype strength according to 
consensus), the fans perceived to be most intelligent were Classical, Jazz, Soul, and Blues 
listeners; the least intelligent fans were believed to be Kwaito and Pop fans. This is 
consistent with previous findings (Lewis, 1995; North & Hargreaves, 1999; Rentfrow & 
Gosling, 2007a; Rentfrow et al., 2009a). 
The most artistic fans were Jazz, Metal, Rap, and Alternative, while the least 
artistic were believed to be the Afrikaans Pop and Gospel fans.  This is somewhat 
consistent with previous studies, which also found the reflective genres (Classical, Jazz, 
Folk, and Blues) as well as Rock and Metal fans to be the most artistic, whereas again 
artistic talent was not seen to be characteristic of Religious music fans (Rentfrow & 
Gosling, 2007a; Rentfrow et al., 2009a). Again, this suggests a correlation between 
stereotypes of music preference and wider traits of certain social groups. As suggested 
here, introverted and sensitive Classical and Jazz fans are seen as artistic, whereas those 
who prioritise religion in their lives, the Gospel fans, are not seen as particularly artistic. 
 The fans with the highest rated physical attractiveness were Soul, Dance, Rap, 
and Pop fans whereas the least attractive were believed to be Jazz, Rock, Reggae and 
Heavy Metal fans. This is broadly consistent with previous studies, finding that Classical 
and Jazz fans were believed to be unattractive; Blues, Rock and Gospel fans were 
expected to be of average attractiveness; whereas Soul and Dance fans were believed to 
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be most attractive (Lewis, 1995; North & Hargreaves, 1999; Rentfrow & Gosling, 2007a; 
Rentfrow et al., 2009a). The most athletic were Dance, Afrikaans Pop and Pop fans, 
while Reggae, Jazz and Rock fans were believed to be the least athletic. Again, this is 
broadly consistent with previous research, which found Classical, Jazz, Folk, and Rock 
fans to be the least athletic, whereas Rap fans believed to be the most athletic (Rentfrow 
& Gosling, 2007a; Rentfrow et al., 2009a). 
 The stereotyped expectation of violence and aggression based on music 
preference is a new contribution of the current research, which has only been indirectly 
stated in older research (e.g. Fried, 2003; Miranda & Claes, 2004; Walser, 1993). Those 
rated as most likely to be violent and aggressive to others were Kwaito, Rap, Rock, and 
Heavy Metal fans. Regarding violence towards oneself in the form of suicide, Heavy 
Metal and Rock fans were the only fans believed to be likely to attempt to kill 
themselves; this was believed to be unlikely of all other fans.  
The only fans believed to be characteristically racist were Afrikaans Pop and Rap 
fans, while the least racist were believed to be Gospel and Jazz listeners. As with 
perceptions of violence, aggression, and suicidality, the expectation for people to be 
racist, based on their music taste, is a newly added dimension of stereotype content by the 
current study. 
Considering their perceived substance use preferences, Reggae fans were 
interestingly perceived as the most politically conservative, followed by Jazz, Country, 
and Afrikaans Pop fans; the most politically liberal fans believed to be Rock and Heavy 
Metal listeners. This finding does not fully confirm previous studies. On the one hand 
consistency with international studies was established. Classical, Country and Religious 
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music fans were also seen as being politically conservative, and Rock and Heavy Metal 
fans were regarded as being liberal (Rentfrow & Gosling, 2007a; Rentfrow et al., 2009a; 
Shevy, 2008). On the other hand though, previous research found Jazz fans to be 
stereotyped as liberal, and not as conservative as revealed in the present study (Rentfrow 
& Gosling, 2007a; Rentfrow et al., 2009a). 
 Regarding personality, the most extraverted fans were believed to be adherents of 
the Kwaito and Rap genre, while the most reserved were thought to be Blues and 
Classical enthusiasts. This is consistent with previous research, which found Classical 
and Jazz fans to be most reserved, whereas Rock, Country, Rap, Dance and Pop fans 
were expected to be extraverted (Rentfrow & Gosling, 2007a; Rentfrow et al., 2009a).  
Those perceived to be the most agreeable were Gospel and Jazz fans, and the least 
agreeable were Heavy Metal and Rock fans, which supports findings of British and 
American stereotypes (Rentfrow & Gosling, 2007a; Rentfrow et al., 2009a). The current 
research rated Classical and Gospel fans as characteristically conscientious, whereas the 
most impulsive and careless were thought to be Kwaito, Rock, and Heavy Metal 
enthusiasts.  
The emotionally most stable stereotypical fans were thought to be listeners of 
Jazz, Classical, Soul, and Gospel music, whereas anxiety and moodiness were associated 
with Rock, Heavy Metal, Rap, Pop, and Kwaito fans.  This is similar to stereotypes 
elicited in previous research, where Classical fans are believed to be emotionally stable, 
whereas Rock, Heavy Metal and Rap fans were believed to be emotionally unstable 
(Rentfrow & Gosling, 2007a; Rentfrow et al., 2009a). 
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 Last, openness to new experiences was characteristically linked to listeners of 
Reggae, Dance, and Jazz music fans, whereas being conventional was associated with 
Afrikaans Pop and Folk audiences. This is a completely different stereotype to previous 
research, where Classical, Rock and Heavy Metal fans were seen as open to new 
experiences, whereas Gospel fans were not (Rentfrow & Gosling, 2007a; Rentfrow et al., 
2009a). 
Implications for research  
 As predicted by Social Identity Theory (SIT) (Tajfel, cited in Fiske & Taylor, 
2008), participants’ own musical preference seemed to have some relation to stereotype 
strength and valence. Of course it cannot be stated from the current results whether there 
is a correlational, much less a causative relationship between own music preference and 
stereotype valence. A more controlled experimental approach could be useful in 
answering this question. Nonetheless, what may be extrapolated from these results is that 
many of the participants’ favourite genres were rated positively, and disliked genres that 
were either rated very negatively or had low consensus – suggesting dislike and / or 
unfamiliarity of seemingly out-group genres, i.e. Soul/ R&B, Pop, and Gospel music, 
were most liked by participants and rated positively (i.e. with higher than average 
socially desirable personal traits such as attractiveness and intelligence). The reverse 
effect was seen with stereotypes of Heavy Metal and Rock fans. 
A comparison of subjective confidence in ratings to actual inter-rater consensus 
reveals inconsistency between participant confidence and stereotype strength (as 
indicated by ICC results). Future research could thus investigate whether links exist 
between participant familiarity with music-genre fan groups and stereotype strength and / 
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or valence. The question is whether the tendency to stereotype different groups is more 
(or less) likely if the observer is less familiar with that group, or has had limited exposure 
to individual group members. For some genres in the current study (Blues, Folk, Country, 
Pop) participants were unsure of the validity of their ratings of stereotypes, which turned 
out to be weak (i.e. low consensus). Similarly, the Classical, Jazz, Soul, Metal and Dance 
stereotypes had high consensus results as well as participants being relatively confident in 
these ratings. However, in other cases (such as Alternative, and Afrikaans Pop) 
participants believed strongly in the validity of their stereotype ratings although the 
resultant consensus was quite low. Again, this raises questions on possible links between 
familiarity with another group and the tendency to stereotype them: Are there occasions 
where stereotypes are held strongly, even when these may be idiosyncratic with peer 
beliefs and unmitigated by them? The implications here may expand our understanding of 
stereotyping processes in general and as related to other contexts of discrimination, such 
as racial or gender stereotyping.  
 
Summary and Conclusion  
 The current study quantitatively examined and described stereotyping based on 
musical preference, as a replication and extension of previous studies by Jason Rentfrow, 
Samuel Gosling and others (2007a; 2009a). The beliefs, perceptions, and expectations of 
characterological and behavioural traits of others based solely on taste in music were 
systematically studied and reported on. The stereotypical personality traits, values, self-
attributes, ethnicity, religious affiliation, and drug and alcohol preferences of the fans of 
16 different types of music were described by 941 students at a South African university 
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enrolled in an introductory psychology course. This was done using an online self-report 
measure asking participants to rate the “typical” fan of a music genre, using randomly-
assigned groups of participants responding to items from various psychometric 
instruments, based on a 7-point Likert scale based on how characteristic a given item was 
of the stereotypical fan. 
The data were then analysed in terms of consensus between participants as 
opposed to usual tests of statistical significance which was justified theoretically. 
Consensus between participants in terms of stereotype content was judged to indicate the 
strength of a given stereotype, with consensus exceeding an empirically-determined 
benchmark indicating agreement on a stereotype beyond a chance level. What emerged 
was that stereotype strength varied widely, but that certain areas of stereotype content 
were agreed upon, indicating that stereotypes based solely on musical preference were 
indeed prevalent within the sample, and thus within the population from which 
participants were drawn. These stereotypes were reported on and discussed in detail, with 
reference and comparison to those elicited in previous research. 
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Table 1 
Cronbach Alpha Reliability Indices per Scale and Genre 
_____________________________________________________________________ 
Music Stereotype Genres V P SA AP SU 
_____________________________________________________________________ 
Reflective and Complex   
 Jazz .87 .86 .98 .91 .77 
 Blues .86 .83 .96 .70 .92 
 Classical .88 .63 .98 .98 .74 
 Folk .82 -1.79 .87 .75 .54 
Intense and Rebellious   
 Rock .94 .96 .91 .98 .59 
 Alternative .73 .80 .90 -1.078 .70 
 Heavy Metal .92 .92 .91 .96 .63 
Upbeat and Conventional 
 Country .74 .53 .90 .92 .64 
 Pop .91 .93 .91 .63 .62 
 Gospel .95 .89 .98 .95 .91 
Energetic and Rhythmic 
 Dance/House .94 .96 .92 .94 .85 
 Rap .94 .97 .83 .78 .75 
 Soul/R&B .90 .55 .97 .96 .05 
Newly added Genres 
 Afrikaans Pop .73 .57 .63 .93 .03 
 Reggae .84 .86 .95 .48 .94 
 Kwaito .94 .98 .86 .97 .91 
Average Cronbach Alpha  .87 .65 .90 .73 .66 
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Table 2 
 Consensus among Respondents about Genre-Specific Music Fan Stereotypes 
 
    ________________________________________________ 
     Interrater Consensus 
Music                                                   
Stereotype                         V P          S A SU  Mean   
Reflective and Complex 
Blues    .10 .08 .29    .03 .01  .10 
Classical  .11 .03 .33 .40 .04  .19 
Folk   .08 < 0 .11 .03 .02  .05 
Jazz   .10 .09 .43 .15 .05  .16 
Intense and rebellious 
Alternative  .06 .05 .13 <0 .04  .05 
Heavy Metal  .17 .19 .15 .29 .03  .17 
Rock   .21 .31 .15 .41 .02  .22 
Upbeat and conventional 
Country  .05 .01 .13 .16 .03  .08 
Pop   .13 .14 .12 .03 .03  .09 
Gospel   .24 .12 .39 .24 .13  .22 
Energetic and rhythmic 
 Dance / House  .20 .29 .18 .23        .09               .20 
 Rap   .21 .40 .09 .06        .05  .16 
 Soul / R&B  .14 .02 .34 .29  0  .26 
New genres 
 Afrikaans Pop          .06 .03 .04 .21         0  .07 
Kwaito   .20 .45 .09 .32 .06  .22 
Reggae  .09 .10 .22 .02 .22  .13 
Note. ICCs > .12 in boldface type.  
V = Values; P = Personality; S = Self-Attributes; A = Alcohol Preference; SU = Substance Use  
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